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4 I ABSTRACT

The Consumer Education project aims to teach consumers to spend

their Toney more wisely. Through School District teachers and administrators,

_they hope to reach students and their families. Services offered by the

Con:iumer Affairs Education Services staff included workshops for teachers

Y. and parents, support for individual teachers and faculties through liaison

stall members, materials from and the use of the resource center, news-

letters, teacher guides, and the initiation of independent study programs.

01 the seven objectives measured; all were met. Requests for materials

were responded to, teachers were actively encouraged to integrate consumer

education Into their regular curricula, and a competency snide was de-
c

veloped, distrib c, and evaluated. Also, new curricular materials were

evaluated and pArents, businesses, and governmental agencies were include&

in project activities. The objective not measured dealt with assessing'

student..knowledw. oUconsumer issues. Lack of an appropriate instrument

Wilq responsible Ior this; however, an instrument is currently being

developed to assess student knowledge 4n, consumer education.



CONSUMER EDUCATION

The Consumer Education (CE) project is designed to teach

consumers to spend their money wisely. The project sponsors teacher

training sessions, parent workshops, and provides support for teachers

(grades K-12) through the liaison staff members.

THE PROJECT

RATIONALE

In 1971, Philadelphia had no means of helping citizens develop

basic consumer skills. The School District, in daily contact with a

quarter-million students, was in the best position to teach the skills.

At a time when "relevance" was an important issue in education, the CE

project presented an interesting way to improve basic skills.

The Consumer Affairs Education Services (CAES)staff listed

seven needs as the oasis of the CE project;

1. Students at all grade levels need basic information-to

become competent consumers.

2. Teachers and administratorneed materials to teach

consumer-education topics.

3. Teachers need help to implement consumer-education courses

andintegraie consumer- education 'topics into other curricular areas.

4. The CAES staff needs an assessment of teachers' knowledge

and attitudes to conduct appropriate conferences and workshops.

5. Teachers need evaluations of consumer - education materials

to select the best available for classroom use.

6. Students need to talk with community members who can help

1
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them beeome.better consumers.
%

7. Teachers need a list of basic consumer competencies

eleMentary students.

for

EXPECTED, OUTCOMES

It is expected that teachers throughout the School District

will become familiar with current topics in consumer education. Also,

it is expected that these teachers will pass this information along to

their students, thus enabling them to become better consumers.

MODE OF OPERATION

The major thrust of the project is staff development for system

teachers in'the use of consumer education, both as a separate subject area

and as' a tool in the teaching languagedrts, social studies, science, and

mathematics. Staff development takes the form of one of the five types

of conferences and/or workshops used (see Table.l).

r--
Support is provided to individual teachers and faculties by two

liaison stnfrmembers. The elementary school-services liaison coordinates

activities in all, elementary schools;'the secondary school-services liaison

works with midpidle, junior high, and senior nigh schools.

A centrally located Resource Room has been developed by the CAES

staff: Available to teachers' for inspection and short-term loan are current

materials in the field. These materials include audio-visual materials,

bibliographies, reference materials, and lesson plans arranged by content

area.

The year's main focus has be6n on the education of the child

and his family, helping them'cope with modern urban-society. In response

2



to this, parent workshops were sponsored and held at the city-wide,

district, and school levels.

PREVIOUS FINDINGS

The 1973-1974 evaluation concentrated an determining elementary

teachers' attitudes toward teaching consumer education. ResulEs reveal

that teachers were willing to spend time teaching consumer education and

Lt.

that the informa4on presented to them by'CAES was applicable to their

classes.

e
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THE 1974 -1975 EVALUATION
t

The current year's evaluation of the Consumer Education. project

focused on tU progress' toward the project's stated objectives. Again,

teacher satisfaction was looked at (measured by, questionnaires administered

after workshops and conferences).

IMPLEMENTATION

The initial contact made with School District was in early

November at the Awareness Day conference. Teachers, administrators,

and community members,attended on a voluntary, nonpaid.basis: Participants

were shown CE,materials and told of t services available to them through-

out the year'. Six workshops were held at the conference; each participant

attended :two workshoP .

A resource room, located at the Stev4s School, was operational

for the first time this year. The full-t4me_resotirce librarian assembles,

prepares, and.distributes various consumer related materlaliii. Teachers,

were able'to obtaintibliographids, guides to audio-Visual aids, actual

audio-visual materials (for short term-loan),'and other reference materials

4'
from the resource room. _A file of lesson plans arranged by, content area

was also available.

The. resource librarian developed the CAES Newsletter, which

keeps persons throughout the School District informed of.CE aqiyities.

informatidh for c]\.'aSsroom teachers (e.g., how to get cur- )

A

rieular\materials), general information about CE, and articles by teachers

and students about consumer topics in their classrooms. The Newsletter is

I distributed to teachers, librarianso all School District principals, various

111
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community agencies, the Pennsylvania Department of Education, and the Food

and Drug Administration.

Two liaison staff 'members provide support to individual teachers

and faculties. The elementary school-services liaison regularly visited

elementary schools to introduce concepts and materials to the faculty, and

also visited individual classes.to-help teachers plan CE units. The

secondary school-services liaison plans curriculum policy, programs, and

materials for secondary schools, and offers,s4Port and guidance in CE

-implementation. She served as a liaison between the community and CAES in

developing innovative programs. Both train School District employees, and

have developed and evaluated CE materials.
.

A raultidinciplinary (team-teaching) component has been impldmented.

at high schools throughout the city. Croups of teachers work together to

teach subjects such as business,.career education, typing, and consumer

education.. The component is divided into two formats. In one format,

students Are taught all four subjects by the entire team, learning the sub-

jeCt\,:areas as presented from different perspectives. In the second format,

studenis lvve different teachers for each aubject.. The secondary school-

services liaison selects and coordinates content materials in the multi-

disciplinary curriculum programs.

The CAES staff has published teacher guides and studrt work-

- books to promote competencies for grades K-4. Because materiald, were

designed to be integrated int the social studies curriculum, each level does

focus on the student -and a par of his world. For example, the kinder-

garten-gu-We and workbook focu on the student and his family; the fourth

grade materials deal,w.ttriEgeStudent and the community.' The guide Was.

11



distributed to 97 teachers in March. Follow-dp questionnaires and inter-

views were used.to evaluate thd usefulness of the materials.

The CAES staff worked with classroom teachers and reading

specialistd*in evaluating consumer materials. The staff evaluated movies,

kits, tapes, slides, filmstrips, recordings, textbooks, and other commercial

and locally-developed items for all grades. The staff made recommendations

on the usefulness and appropriateness of the materials. I

To move toward achieving the overall goal of the 1974-1975 school

year (the education of the child and his family), a new staff member was

added. She planned monthly city-wide meetings to give parents consumer-

management training, coordinated a citywide consumer fair for students,

parents, and school employeed. In addition, she arranged district Home and

I'
"School Council workshops, coordinated target school consumer fairs, conducted

a parental needs assessment (see-Appendix E), and served. as editor for

Consumer Clues.

The Coordinatbr of Independent Study, another new staff member,

trained teachers to manage personalized units in consumer education. The

coordinator conducted teacher-training sessions in individual schools and at

in-service workshops. She developed ways of integrating CE with other cur-

ricular arena, helped teachers develop their own CE units, gave advice to

local college students working in independent study ptograms, and taught

students at the alternative Parkway School:

ATTAINMENT Op OBJECTIVES
.10

pa5s.t.ive 1: Toprovide teachero_and adminlatratpro with consumer education

materiala which are, useful to the individual schools.

6
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This objective was attained. Materials from the resource room

have been sent to schools throughout the city and to some suburban school
rq

systems. Materials were sent in response to requests. Based on records

maintained by the resource librarian , 85% of the middle, junior, senior,

and vocational-technical schools and 45% of the elementary schools have

been served. In addition, over 200 requests by out-of-system schools were

.answered. Resource room materials are available for inspection and short-

term loan. Bibliographies, newsletters, and subject lesson plans are also

available.

Objective 2: To encourage teachers in all tildes to voluntaril into : rate

-consumer education materials with their regular school curricula.

This objective was attained. The evaluators' first largg-scale

'contact with teachers and administrators was at the Awareness Day con-

ference. A questionnaire was diatributed to evaluate the effectiveness

of the conference. Questions dealing with the teachers' attitudes and

their willingness to implement consumer education were, included. Results

(Appendix A) showed that participant° believed the conference was well

planned, that it succeeded in providing useful information, and that 95%

of the participants would like to /mend more time teaching-consumer

education.

A follow -up questionnaire was sent to all teachets who

gated in the conference .(see Appendix B). The ptirkike of the questOn-

noire woo to determine teachers' perceptiona of the conference one month

.later, as well as to see if conference participants were teaching cosaumer

education more frequently. Respondents reported they were spendingabout

the time amount bf time teaching cormI:per education now ea before the

4 0,



sonference.__HoweVer, more topics were being coveted'and different

approaches were being employed.

Objective 3: rnpromote_an4support a multidisciplinary program in

,consumer education for senior high schools.

This objective was. attained. The secondary school liaison has

'wOtked extensivelyin senior: igh schools to implement this component.,
i

She has shown teachers how' to select and coordinate-materials for the

'multidisciplinary programs.

Oojective : o assess the knowledge level'and.4ttitudes of eleMpntary

teachers W11 are,potential users of the Consumer EducatiOn curricula.

objective was attained: -',An instrument was developed to

-Measure leachers'. knowledge and 'attitudes in consumer education. The

first dfaft (Appendix C) involves the FDA. Revisions will be made, based

on the item analysis results following the adminidtration,
v,

4 4'

The, assessment of these teachers% attitudes is an,.extension of

the field studylundertaken in the .previous.year 6 evaluation effort. Since,;

- different method; were employed in obtaining similar information, results

of b(eth efforts will be co*hred.
9

Objective 51, To develop4and field-test the Elementary Consumer Competency
.

Curriculum Guide.
A

This ObjectiVewas attained:. The guide was developed by. the

CAES staff.: The guide was written for 5 grade levels and Included both
, ,d w

-- teacher and student workbooks. Guides were administered to,97 teachers-

in April foruse-in their classrooms. An'evaIuation was performed; resultd

of the field study are presented in Appendix D. ReVisions based on the

,results of the field study will be made. Distribution is scheduled for the

1975-1976 school- year. `-

8
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Objective 6.: To increase students' knowledge and awareness in the area

of consumer education.

'This objective wab not applicable to this year's evaluation because

no acceptable. method of measuring knowledge in the area exists: ,Anin

strument was developed to measure students' knowledge, habits, and opinions

in the'area of consumer education. A draft of the instrument was administered

to two groups of middle tchool students in February. ,One group had -corn-
v.

pleted a semester of Consumer Education;'. the other was about to begin the

same course. The instrument pnd the results are presented in Appendix E.
\

The'instrument. will be revised and is scheduled for wider use during the

1971976 school year.

o. 4
. The project evaluator:has-Visited 14 classes tn determine the

types of ConsuMer Education being taught to the students: Based on these

observations, students are being familiarized with consumer education

material; and are obtaining a greater knowledge of the area Wider use of

the above.mentioned instrument will document thii.

Objective 7: I'(:) review and evaluate commercial, national, and locally-
.

developed curriculain.ConsumerEducation..

This objective was obtained. The CAES staff, working with
a

teachers and reading specialists, evaluated Consumer Educaten Materials
r

developed commercially; nationally, and locally. 'A standardized form was

used to continually add new, useful ilems to the availability list-of the.

School. District. In addition, ,the CAES developed and used their,man form

a
in their evaluations. Since committee members came from different back-

grounds,. the materials were evaluated from various viewpoints.

9 4,
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Objective 8: To promote interaction of students with parents, the business

Community, and government.
\ --4

This objectiva was attained Adding a Home and School Coordinator
A

and an Independent Study CocIrdinator, CAS has spread itS'sphere of

influence. The Home and School Coordinator educates parents in consumer
,0

issues through consumer.fairs, workshops, and a newsletter. At f-tirictions

coordinated by this staff member, parents and students take active roles...!

he Indepen ent Study Coordinator initiated components that involVe,

etu a w b local businsssed. In addition, some local banks have de-

veloped innovative programs to involve students. in their work. The. Food

and Drtig Administration9has made its.functionA known to students throughout

the city by sponsoring a two -day cifyuittle fair, teacher workshops and

assembly programs.. Also, other government agencies (Federal Trade Commission,

Bureau of Consumer Prolection,.and Department of Justice) have participated

in parent-and student workshops.

10
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SUMMARY AND CONCLUSIONS

The Consumer Education project is designed to teach consumers

to. spend their Money wisely. As such,, they sponsor teacher training

sessions, parent workshops,and provide support for teacher
4
s (grades

,K-12) through the liason staff members.

V The current year's evaluation focused on the progress toward
ca

the p7ject's'stated objectives. Requests for consumer education ma-
,

terials from teachers and administrators were responded to. lighty-five.:

percent of the middle!' junior, senior, and vocational - technical schools;

40%-of the eleal*entary Schools, and over 300 out :-of- system 4ichools were'

contacted during the 1974-1975 school year. TeachersyOriCencouraged

to integrate consumer education int.elheir regular curricula. Staff

support was given to city.high schools for multidisciplinary programs.-

Work has begun on an instrument to measure `her- knowledge Of con-

sutler education. The Elementary Consumer Competency. Guide was developed,

distributed, and, evaluated. New curricular materials have been evaluated.

o 17 .The project has involved parents, businesses, and 'governmental agencies'

. ,

in their activities. r

'.iri,

, .

One objective was'not able to be measured slue to the lack of an

acceptabiewmethod of assessing student knowledge of consumer issues.
-

Ah instrument was developed and was administered -on a Small scale.

Revisions of the instrument will be made and wider use is planned for

the 1975-1976 school year

One aspect of the project that, should be.streasedia that the.

toachers voluntarily pprticiOate in the project activities. Since

1.7
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Consumer Education is not a required curriculum area, student,involve-.

ment is.a result of teachers' willingness to, cover it. This indicates

two thihgs: first the revevance of the area, Irid secon4, the dramatic and
1.

dynamic effeCts the CAES has had on 'teachers throughput the city.

U.

K

ia.
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Appendix A:

Summary of Fourth Consumer Education

Awareness Conference - November 2 1974

Summaryof "Banking Is" Workshop
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THE SCII(X)1, DIST1tICT OP PHILADELPHIA
FIC1 OP RESEARCH AND EVALUATION

TITLP 3 EVALUATION

Please cheek ( ) the appropriate blanks.

Position: Teacher Principal Other
Specify

What. +Cite' students do you work with?

Elementary Middle Junior High Senior High

Vocational- Technical Other

What number aistrict do you work in?

DIRECTIONS: Please answer each it m I ny i em is NOT APPROPRIATE to you, 4
write "NA". Thank yo or your cooperalOn.

Specify

1. Were today's activities well planne

2. Were today's activities informntivp,?

3. Hank each activity's worth to yat.

(1 most unefu);, 9 least useful) .

Luncheon openket,_ Material tables

4. Which workshops did you attend?

10: 00 10: 45

11:.00 11: 45

Break-up sessions

4

5. How useful wan each workshop?

10: 00 10: 45.

11:00 - 11: 45

0. 1)id yOu know much about consumer education IZ"fore today?

23
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.

7. .Normally how mut+ time do you spend each week teaching co.nsumer education?

8. If you coulidl iYouid you spend more time teaching consumer education?

9. Check which consumer services you might try this year.

Presentations to your faculty

Presentations to faculty-parent organizations (e.g., Home and School)

Presentations to your school's cabinet

Independent studies program-
Visits to the reuource center

10. List some of the ways you might uue information you've gotten today.

11. Would you he interested in attending an in-service teacher-training program in
COlIfftliner education?

12. if you've attended past Ccsisumer Education Days. how did today cofnpare with
them?

13. List any suggestions or recommendations you may have to make the workshops
more benericiat .

0. 24

THANKS AGAIN Mit TAKING TIME TO ANSWER THESE QUESTIONS,

18



.OFFICE OF RESEARCH AND/EVALUATION
TITLE III' EVALUATION

SUMMARY OF THE FOURTH,CONSUMER/EDUCATION TEACHER DAY - NOVEMBER 2, 1974

'The Fourth Consumer Education Teacher Day was held on November 2,
1974 at the Marriott Motor Hotel. A specifically designed questionnaire
was administered to 1)) eategorize,the clientele in.attendance; 2) ascertain

the participants' reactions to the workshop; 3) determine the usefulness
and relevance of the information presented in the,workshop; 4) deterhine
which services of the CAES the participants 'would be interested in for
future use.

Of the 114 respondents, 82 were teachers, 10 were principals,
and 22 were categorized as other (which included vice-principals, college
instructors, students, insurancecOMpany representatives, a librarian,
co telors, administrative assistants, an information specialist, a science
lab ssistant, and an interested community member). Attendance of people
wor ing with different age level students was broken down as follows:

Elementary 33
.=

Middle 421
JuniOr High 23

Senior High , 32

Vocational-technical 8

Other (adult; special ed,)7

Attendance, by district, was as follows:

District>1.- 23
2 12

3 5

4 5

5 15;

.6 15

7 18

a-
J

'19
All districts 2

The responses to questions will be summarized and where comments
were given, representative Samples will be given.

l. Were todays activities well planned? Yes - 112
No -, 2

Comments: "too much material and not enough time;" "very well planned, as
usual "' "moresigns were, needed to direct people to the Proper place at the
proper time'" "wish you would try to start on time."

The bmerwholming majority who responded positively tothis q\leotion indicated
that the moikshop was well planned, which presumably allowed everyone to get
is much as possible from what wan presented.

25 19



2. Were today's activities informative? Yes - 114
No - 0

Comments: "many new ideas:" "excellent:" "splendid - I:appreciate your
efforts;" "literature and displays very informatilie."

As evidenced by the complete agreement of all those responding, the daY'f's

activities were successful in relaying useful information to the participants.

3. Rank each activity's worth to you;
(1 - most useful: 3 - least useful)
Luncheon speaker 1.39
Break-nn sessions 1.42
material tables 1.74

The purpose df this item was to rank the usefulness of each of the three
major activities. All three activitiesrated high and each should be
considered as an integral part of the day's activities,

A. Which workshops did you attend?

10:00-10:45

11:00L11:45

5. How useful was each workshop?

10:00-101.45

11:00-11:45

r

NOTE: The responses of these two items will be combined. Each workshop

given along with representative comments will be listed.

1) "The Potential for Teaching Consumer'Educatien in the
Elementary Curriculum." - Michelle Chaplin

Attendance: 25

Responses: positive - 20 negative - 0

Comments: "Found resources'excellenti" "very useful although rushed:"
"am impressed by the Lowell team:" "good - especially for classroom activities:"
"informative;"'"power-packed;" "great - although pushed for time:"
"informative and helpful."

2) "Banking is A Teachi g Approach tp Consumer
Needs" - Mary B. Agnew

Attendance: 25

Responses: positive - 16 negative - 6

Comments: "gaVe me greater outlook for future plans:" "useful in that it,
presented more sophisticated materials than had been previously available:"
"unfortunate program is only for secondary level:" "very helpful and most

useful:" "program shows potentia4"
$1t
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31 "Programming Consumer Education at the Secondary Level"
Naomi Satcholl

Attendance: 20

Responses: positive - 14 negative - 1
1

Comments: "very informative;" "excellent and very informative programs"
"too general ;" "especially liked the two spgpkers)" "gathered infor ation
on books and films at the secondary level that I can uselahers" " rogram
offered many practical ways of organizing a school program ;" "bec bee of
this session, I plan to visit the Lea Schwa."

a) "Teaching Consumer Law and Protection"
Irving Pllack

'Attendance: 34

Responses: positive - 27 negative - 2

Comments: "very useful - several good points made)"."excellent
there was morn time;" "good idea'having students participator" "

'and wel1,-planned;"'"one of the best workshops," "informative, si
know this was being taught;" "extremely useful and relevant info
"good.opportunity to bo e sed to actual classroom technique."

ri) "Indepondon Study: How to Help Students Initiat
. For, and golf- iroct Projects in Consumorige

Susan Karol

Attendance: 33

Responses: positive - 16
. ,

Comments: "excellent - stimulated useful ideass" "speaker was fant stic -
personable, knowledgeable, and quite holpfuW "unfortunately, too a vancod
for my level ;" "provided useful suggestions and orientations which c. be
adapted to my progont situation)" "too generalized to bo useful," "I spprociated
the feeling of encouragement I had for my feeble attempts, but I also got

negative - 5

wis
nformative
ce I didnIt
ation;"

, Contract

much for the coming years" "intend to Gookvout additional ideas and prOocts
on independent study ;" "could have had written informatOn available)" "excellent,
now ideas."

6) "Resource Materials in Consumer Education"
Edna Brooks

Attendance: 36

A Responses: positive - 22 negative -

71

.4 27
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NO

ComMellts:. "useful' in my present SituatVin;" "materials were greatly
informative,;" "updating of available resources is most essential, Ms. Brooks
does an excellent joh;" "at second session, needed more demonstration of,resourcbs;
"good chance to see and examiuD materials and order them for claSses;" "excellent
as a source _for pin-pointing the sources and, best materials for sch661 programS;6,
'presentation very useful;" "excellent and. informative.".

Film presentation - Selected Consumer Education Films

Attendance:,

Responses: positive - 17 nagative - 5

Comments: "introduced ma to new films;" "very inforpative;"("would have
appreciated an introduction to-the sessions;" "gave me a chance to see film6
not readily available fqr previewing;" "'WMO NEEDS IT"should be more widely
distributed;" "sessions needed more Strikkture;"'"-sorrymore was not said_
about available films (where, when, fromwho)"-"a picture is worth 1,000 words.'

t .

6. Did you know much about consumer
education before today?

YES 62
NO

Comments: "what a guestioh! I don -'t know how to answer that!" "yes, but
not.in terms recognized as relevant by my students ;" "a little;" "yes,. but
I'm always eager po.learn-more;" "yes, but I didn't have access bo the large
assortment of-materials;" "someas a result:of past -workshops;" "not as much
as I know now;" "after today, I realize how much I don't know."

Judging4rom the 86 %.who answered "YES" to this guestion, it
seems as though the partiCipants, at least in their own eyes; areconversqpt
in this area. This might be kept in mind. when planning for further meetings.

7. Normally, how' much time do you send each week teaching
consumer education?

Hours Number Percentage

'

o
0 16 24%

i 11 16%
2 15%
3 6' ' 9%
4 3 5%

da
5 .6 , .9$

, 6-10 7 10%
11-15'

More thaia- 15 9%

'22V
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Comments: "I teach itles an. integral part of all units in my Home Economics

,classes)"."try to integrate it with everything - math, current events,, art

projects ;" "attempt.to integrate it with°,the existing' curriculum.';

8. If you could, would'you Spend YES 69

More time teachihg consumer education. NO' 4

Comments: "If I find my students would be interested in this area."

9. Check whichconsumer services'you ht tray this year.
- 7

Presentations to youg faculty 38

Presentations to faculty,- parent. organizations (e.g., Home-School) -25

Presentations to your school's cabinet- 8
Independent studies program 50 n

Visits to the resource center 67

6

10. List some of the 'ways you might use information you've
.gotten today.

-.it Home - School meetings, ITB classes
-.sharing it with fellow teachers and administrators 'F '

- ,involving Students, faculty, and PdrentS in projects
-.building a bibliography and guides'for resources

fund ,a way to introduceinformaftion to RE.classes
borrow films for assembly presentations .
ube'resourceb and'independent study program

- try to integrate it into present curriculum

- Home-SchoolNorkshop
make purpose of prOgtaM known

- deyelbp a '6E Center in my Class..

-.-Initiate field tripsf discuss TV Adverti sing. '

'7 getsclasS to write "a playa" for an assembly program-

- use materials to get.td "turned off" reading stUdentb

- bulletin boards
= be a resource person in my neighborhood 'and for senior citizens

- teadher-orientitcion.
- individual family consumerism

- look into developing Spanish lessons" on the subject

- "You'd be surprised!"

11. Would you be intereSted'in attending an yEs - 52

in-service teacher-training program'in NO ,- 6

consumer education? ' . , ' ,

0

' Comments.: "if credit were given;" "if held in District 8 area;"

"Am preSently,Attending."

-Since 90% of the respondenth answered YES, in- service programs

are" of interest and Would presumably'be_well attended if time, place,

and other arrangements'could be isiorked out.

3
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. ,.. . .

12. ,If yce've attended past Consumer Education Days°, howdid
today compare With them? ..

Alesponses positive - 19 negative - 3''

t

'comments: "this gear better organized:" "hard to-improve on present format
-which had aigoOd mixture.of workshops-and social gatherings;" "superiort"
"excellent;" "air conditioning too cold;" "today'S was Superior to any other -4"
"enjoyed smaller group discussions_bettep." "ablgVtoask questions and get

i :.

thgm answeredl" "speakers were wonderful,;" "a lot of inforMation disseminated
. todayt"."best one yet;" "more:informative materially and factually." %.

-,

&
?'. i

.
13.s list any suggestions or recommendations you may have*to me

the workshops more -beneficial..

- compile d list of speakers available for class service
i - have an opportunity to use materials on display 4,

-
.,

have a chance to see more workshops_
- continue to have challenging speakers such as Coleman

. T strive for More teacher participation ,

0 - .

more concrete ideas for primary grades 0

4 t.
- actual instruction in CE' methods

.

- make bibliography of books, materials, etc. available by grade
.

,

invite consumer "student", advocates '6, ,

- keep Marriott andsmallgroups
- include insurance maternal on prograM

.

- more "inaction".use of kits and resources
- give teachers 'time to verbalize their CE problems .

- need for.More,question-and-answer time
- have order .Norms for materials available

. - start on time'
- have more signs for places, times

9

Judging from an overall look at the responses, the'workshop'was
a success in almost every respect. Thebreak-up sessions, material tables
and luncheon speaker Were.all seen as very beneficial and itowas suggested
that each be kept as partof the progrAM. The general temeof comments of
the entire day were very positive -- or as one respondeht put it: "Today
was excellent, which seems to be the way of life withthe CAES staff."

.
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Lao rt.L. L yr r nudriutd..r 1-114

OFFICE OF RESEARCH AND EVALUATION
TITLE 3 EVAbUATION

, .

"BANKING IS" WORKSHOP REACTION SHEET
Ms. Mary B. Agnew - Leader

Assistant Vice-President
Fidelity Bank

OPTIONAL: Name School Giade

Woti ld the "Banking.Is" materials be adequate for your students? (e.g. , level bf
difficulty, content, interest level)

'2. Are there any aspects of banking you feel should be added or dropped froth the
"Banking Is" kit?

'1

4

3. Is it possible for Fidelity Bank to.helwyou adapt this program to your situation?

4. What are some of the wayaa bank might ht /Make your students more aware of its
functions 'rid services?

4

25
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THE SCHOO14 DISTRTCT OF PHILADELPHIA
OFFICE OF'RESEARCH AND EVALUATION

TITLE .3 EVALUATION SERVICES,

SUMMARY OF "BANKING IS" WORKSHOP

Ms. Mary B. Agnew

1. Wodld the "Banking.Is" materials .be adequate for your students? (e.g.,
level of. difficulty, content, interest level)

The re onses to this item seem to indicate that, in the eyes of the
respond nts:, the "Banking° Is" materials are adequate for students at, all
levels f secondary schools. There was a. desire on the part of some that

the ma rials be adapted for use by younger students, especially those
in th upper elementary and. junior high grades.

2. Are ere any aspects of banking you feel should be added or dropped'

from the "Banking Is" kit?

Among the suggestions offered by the respondents were:
- the historyof,early banking.
- investment programs for young addlts and for young adult families.
- joint checking with parents car loans; college, loans, etc.

3. Is it possible for the Fidelity Bank to help you adapt this program to
your situation?'

e

.Possible services that may be offeed by the bank are:
-providing speakers on banking topics, both to speak 'to studenti amdel
to answer their related qUestions.

:provide the booklets and study guides for entire classes.
- provide a speaker familiar With applying for college loans.

4.,What are some of the ways a bank might make your students more aware of
its functions and services? "

Suggestions- offered included:
- bulletin beard:materials.
-mpresentatives to visieclass06.
-provide lilms.(e.g., how money saved, grows),
- encourage savings at an early age. °

-nruvid. ;rnd.pr:; with intormation about job -opport,tnitis.
-ohcQuidgert44by students to banks.
- make, ,spnakers available to speak-On banking related topics.

26
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ZUMMARY QF "BLINKING IS" WORKSHOP (continued)

At

2

V.

The suggestions and comments offered.by the respondans,indicate that
they feel the "Banking,Is" materials'ard worthWhile. Mot feel that
the kit, as ds, would be useful in teaching such a unit to their stu-
dents.. Some teachers at the elementary level indicated 'that they would
be interested in the kit if it were to be adapted to the elementary
level. .There was some concern that the materials wouldn't be rdadily
available to them, but expressed the hope that it'Would be able 'to be
worked out.

cs
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Appendix B '

Summary"of Consumer Affairs Education

Services Follow-Up Quesionnaire
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MATTHEW W. COS TAW.°
Superintendent 01 Schools

MICHAEL IL KEAN
I xerutive Director.
Research and 1.valuation

"Sir

r

r
Dear Teacher:

THE SCHOOL DISTRICT OF PHILADELPHIA
BOARD OP EDUCATION a h:

21st STREET SOUTH OF THF. PARKWAY

19103

December 2, 1974

STEPHEN H. DAVIDOFF
Auistant Director
Title t Evaluation Serrzes
(215) 448-3741

We are interestediin your thoughts concerning the recently held Consumer
Education Awareness Day at the Marriott. The evaluation forms that you. completed
provided us with a wealth of infofmation that will enable us to .ierve you betterin the nea future. Presently, we are interested with your thoughts and comments,now that a month's time bas.elapsed. Your cooperation, therefore?, is requested
in filling Out the enclosed questionnaire. Judging from your past cooperation,
we hope for 100% return!

.(The completed questionnaire can be returned to us by means of "the
pony." Simply place the completed form in the enclosed envelope and return it
to us.

If you have any questions or problems, feel free totcall us at 448-3738.
We would appreciate your completing and returning the questionnaire as soon as
possible. We would like all of the f6rms by Friday, December 13, 1974.

Thank you, again. for y6ur time, cooperatiori, and patience.

./Y.4d
Charles A. Mgh jr tith
Office of Field Operations

SH/rrd

Enclosure

35

Sincerely,

Stuart Hoffman
Research Assistant

1:31A) 1-62411--
Bill Haggett
Research Intern
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THE SCHOOL DISTRICT OF PHILADELPHIA
OFFICE OF RESEIH AUL) EVALUATION

TITLE I EVALUATION SERVICES

CONSUMER AFFAIRS EDUCATION SERVICES

FOLLOW-UP QUESTIONNAIRE

1. .Prigr to the Consumer Education Awareness Day dt the Marriott, what
consumer-related activities went on in your classroom?

A

2. What consumer-related activities go on in your classroom now?

3. Looking back, how beneficial was the Consumer Educat onAwafendes DAY
at.the Marriott?, (Circle the appropriate number)

1

not beneficial
at all

2 3 . 4

1

very
beneficial

4. How informative was theconference (the workshops, luncheon speaker,
and material tables) for your particular needs? (Check the appropriate
number)

I I 31 1
1not useful very

.

1 useful

We are interested in seeing actual consumer education activi,ties.in action
in various classrooms. Our purpose is to make slides for a future presenta-
tion about Consumer Education in the School District of Philadelphia. If
you are using resources or lessons that you would like the Consumer Education
Staff to see and photograph,oplease fill 0 the following blanks.

NAME GRADE

SCHOOL

WHAT YOU WOULD LIKE VIEWED

THANKS, ONCE AGAIN, FOR YOUR COOPERATION:

30
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THE SCHOOL DLSTRICT OF PHILADELPHIA
OFFICE OF RESEARCH AEVALUATION
TITLE III EVALUATION SERVICES

. ,

SUMMARY OF CONSUMER AFFAIRS EDUCATIONIERVICES1 ,

FOLLOW-UP QUESTIONNAIRE'

A Follow -Up Questionnaire was.sent to all teachers 'who parti-
.

cipated in the Consumei Affairs Education Services' Fourth Consumer
n

Awarendssi Day. The pdriiose of this questionnaire was to determine the

teachers' perceptions of'the conferenCe after one month's time had

elapsed. Also, we were interested in determining how much of the 11

information, if any, prpsented at th& conferenee Was being put to use.

An offer was made, by the CAES Staff to go out and visit teachers who so

detired to ,see Consumer Education actually being taught throughout the

city. S 4-

Fourty-oftei of the 106 participants contacted? (40%) respopded

to the questionnaire.

1. Prior to the Consumer Education Awareness Day at the

Marriott,. what consumer-related'actikrities went on in.your clerbom?

(The responses are listed below in the frequency, from high to iow,

of their appearance.)

comparison shopping, banking, film strips and discussion,

price awareness, advertising, student reports, food labeling,

food marketing, discussions of inflation and recession,

brand name awareness, credit, money investment and management,

clothes s ping food and nutrition, relatihg consumer

&education to home economics, and business education classes

2. What consumer - related activities go on in your cldssroom,

now? (the responses are listed below in the frequency, from high. to low,

oI their appearance.)

current events and newspaper articles related to Consumer
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Education, advertising techniques, independent study, fraud,

credit, shopping trips, price surveys, comparison shopping,

Consumer Education awareness program, Consumer Education

buttAns, consumer law, meal planning, family management,

pareht group awarenessAirogram, COnsumer Education incorporated

into reading, program, COnsumer Education mini- course, developMent

.

of.eurriculum guide, posters and bulletin boards, consumer

buying,and responsibility, banking, label recognition, outside'

speakers.

'Many of therespondents noted that'moit of the topics they deal

0,
with remaine the same. However, many felt they could do a more complete

job with the ideas, resources, and references presented at the conference.

3. Looking back, how beneficial Was the Consumer, Education

Awareneds Day at the Marriott?

1

riot -., I .

Ar beneficial
at afl

# of 0

respondents

2 3 4

0

% of 0 0

respondents

14

'very beneficial

19
.

15 36 49

4. How informative was the conference (the workshops, luncheon

speaker, and material tables) for your particular needs?

1 3 - 4

not useful! 1
1 1

[very useful

# of 0

respondents
1 6 14, 20

% of 0 2 15 34 o 49

respondents 32

as
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. 0

0

0

, Nine respondents indicated that they would welcome a visit by

the CABS staff to view the work they were doing. All were contacted by

the seaff.

a,

0

o

0 ca
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:Appendix C

Consumer EduCation Project Questionnaire
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Draft
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DRAFT

1.

CONSUMER EDUCATION PROJECT QUESTIONNAIRE

. . .

'1. The Food and Drug Administration (FDA) operates at what level of government?

A. City
B. federal
C. State
D. Counly

0

2. Approxima tely how much food does the average American eat each year?

A. 500 lbs.
B. 1500 lbs.
C. 2250 lbs.
D. 7506 lb's.

3.1f one gerinis left at rocks temperature Air seven hours, how many germa'woilld
be produced?

A.,1,000
B'. 10,000
C. 20,000
D. 2,000,000

0

4. Which product's labels should you alWays read?

A. Cosmetics
B. Foods
C. Drugs
D. All of the above

'5. Who makes the laws the FDA enforces?

A . The President
B. City Councils
C. U. S. Congres6

State Legislatures

6. When are vitamin not necessary al3 dietary supplements?

A. When a woman is not pregnant
13. When someone is an infant
C. When someone eats a balanced diet
D. When someone is. over 65

41 35 '
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7. Why does,the FDA .require cosmetic companies to lyitritll ingrediefts on their_
labels?

A

. So you won't be fooled by advertizing
13. So' you won't buy something you're allergic to
C.' To help companies sell their prOdUcts
D. To help consumers figure the unit price.

8 How does the FDA check the safety and effectiveness pf new prescription drugs?

A. AskS the Better BuEiiness Bureatt,tp certify their findings
B°. Asks ten doctors to sign a statement
C. Surveys 1,000 doctorstiyttelephone
D. Tests the drugs on animals and huinans

9. Since 1925, approximately how many botulism deaths haVe resulted from
home canning?

A. 57
B. 150
C. 275
D. 700

10.. Where is salmonella usually found?

A. Fresh fruits
B. Milk apd cheese
C. Meats and poultry
1):Canndd vegetables

11. How should you-kill salmonella on kitchen utensils?

A. Wash utensils in soap and hot water.
B.' Wipe them thoroughly
C. Hold theni over a flam
D. Always throw away infected utensils

12. How- should a person report a health hazard to the FDA?

X: Write or phone the FDA .

B. Write or phone .your congressman
C.. Write oi-lphone your mayor
D. All of the above
r

13. How many employees are there in the FDA nationwide?

.A. 6,000
'B. 60,00f1,
C. 660,000
6.1,800,000
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14. Which FDA ofstwe is nearest you?

A.- WaShington,'D. C.
13 New York City, N . Y .

C. Harrisburg, PA
D. Philadelphia, PA

.15. What precautions should an elderly person take if he cannot read a prcluct's
label?

A. Use a small quantity of the product , t
B. Use the product only as a last resoFt,
'C. Ask someone to read. the label for him
D. All of the above i

.

16. What sweetener was taken off' the market becauselifproduces cancer?
,..

- ,

A. Aspartame
B. S'acchrin
C. Refined sugar
D. Cyclamates

17. Which of the follbwing does the Departmerit

A. Milk and ,cheese products
B. Meats,and poultry
C. Fruits
D. yegetables

of Agriculture inspect?

18. What should a swollen can of food in a supetmarker mean to a consumer?

A. The can is made of alurriinum
B. The can was'packed too tightly

,v4 5,C. The product is contaminated
6.ANothing, as long asthere'Srz dents

What agency regulates 'toys, appliances, and clearing fluids?

A. Federal Trade Commission
13. If s . Department of Weights and Measures
C. Product Safety Commission
D. Federal Communications Oommission

20. How many-college science courses do you need to become an FDA inspector?

A. 2
B. 5
C. 10
D. 15

43
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21. How does- the FDA control radiation inX-ray machineei'television sets, and
microwave ovens?

A. By limiting prodtiction of X-ray devices
B. By settingmariufacturing standards
C. By telling citizens about risks
D. This is not FDA's responsibility

22. What is a benefit,of nutrition labels?
-

A. They let you know all the ingredients
B. They let you compare different producte
C. They let you compEire different sizes of the same product
D. None of the aboye
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THE SCHOOL DISTRICT OF PHILADELPHIA'
,OFFICE OF RESEARCH ANWEVALUATION
FEDERAL RESOURCE EVALUATION SERVICES

,,;"
Early Consumer-Competencies Guid -

During April, 1975, 97 School Di trict teachers were provided with a copy
/7'.

.. : . '

of,the Early Consumer Competency 'Guide for the purpose of field testing. These

teachers had volunteere0 to test the guide while attending various Consumer

Education workshops. They were given,instructions for use and asked to either

fill out a questionnaire or to be interviewed.

,

The list of teachers was divided into three groups; two received Cluestion-

`fiaires and the other interviewed. Group I received the questionnaire along with

the guide. Group II received the questionnaire at the end of phe testing period.
1

Group III was nOtffied about the interview at theend of the testing period.

The purpose for these groups waa to she if any differehC4'in information ob-

, -

tained from the participants occurred. Thisissue will be dealt with in the

summary section.

The Questionnaires

Eleven questionnaires were completed and returned to the evaluator% The

indiVidual responses- for each question are summarized below.

1. Approximately how many hours each week did you Use the materials?

Number of Hours Responses
O 2

1

2 3

-3 1

40
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Q

2. Which level(s) of materials

Level'

did you use?'

-Responses.
K 3

I . 4

2 ) 2

3 3

4 1

.3. Briefly describe how you used the materials. (The responses are or-
dered in the frequency of their appearance from high to low.)

4

- Students made their own womkshops and copied the instructions
-materials discUssed verbally
-separate pages duplicatect
-mateils displayed
-bl sheets, oral instructions, and discussion

4. What was your opinion of the materials? (The responses are ordered
in the frequency of their appearance from high to low.)

- ideas and presentations good
-levels K and 1 not necessary
-creative, meaningful for children
- classes enjoyed them

children at K level get frustrated ("I can't") when asked to
draw what they like to do'

- more fact/opinionyork needed
-wouldnhave liked to reproduce entire materials but had time and A

paper problems
- some materials in level 1 too advanced
- required too much preparation
-worked at home with parents
-some level 3 materials too advanced
- terms, related to money good
- valuable in helping children make choices (learning differences
in likes and dislikes)
=Material or resources and the interview too difficult
- helps develommath concepts and self-awareness
- useful in any kind of community (flexibility and continuity)
- not enough time allowed for a fair evaluation

5. What are your recommendations for improving the materials? (The re-
sponses are ordered in the frequency of their appearance fibril high to
low.)

- large discussion pictures would be useful
- more materials should be sent
- should be brightened' up for children (color adds appeal)
-level 1 should consist of guidgOooks for teachers - not work
books for students1

- program should be extended to other parts of the curriculum such
_ as art, reading, social studies, affective education, math
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-catchy chartg would be useful
-comic book format could be used - preferably take-home
- materials should have three holes for keeping together in- a loose-
leaf binder

- net enough, development of the concept

- more emphasis on product's (things)
- terms, levels, and grades should be interchangeable
-services (such as parks,°1ibraries, playgrounds, hospitals,
schools, etc.) should be highlighted.

0

The Interviews.

Interviews were conducted with three School, bistrict teachers. Like those

teachers completing the-questionnaire, these people.were asked general questions

about the materials as well as for comments about specific pages in the level(s)'

they were familiar with. The responses to general quebtiorSare summarized .

below; the specific comments were tabulated by level and forwarded to the CABS

staff for their use in the revision Of the materials.

All three teachers felt the materials very worthwhile. They seemed enthu-

siastic about teaching the contents to their classes and were greatful for the

assistance provided by the materials. Two teachers felt the materials did a

good job of providing ways of integrating the content area into the regular

durriculum areas. One major drawback cited was the amount of preparation time

on the part of the teachers.. The teacher that did mention this did admit that

her knowledge in the field was limited and this may account for.her long pre-

pa'ration.s

The importance of dealing with the pupils' communities was mentioned.

Some of the terms included were thought to be foreign to some students. To re-

medy this, a suggestion was made that some spaces, be left in the worksheets to

be filled in by the teacher with familiar terms to the*students. Brightening

tip the materials was thought to be a priority. More student appeal would be

4
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evident if the Materials were in cOlor.

Overall, the reactions were positive. .The teachers felt the material's

4

worthwhile, should be more widely, distributed (althoughearlier in the school

year), and that on-going evaluations shOuld be carried out.

Eummary'and Conclusions

Ninety-seven teachers were, sent a copy of the Early ConsuMer Competency

Guide in April for Eield'testing purposes. All were requested tO evaluatethe

guide, either by questionnaire or by interview. Eleven teachers completed

questiOnnaires and three were interviewee.

The results indicate that the guide is worthwhile and efforts to improve

it should be continued. Teachers felt: (a) the guide should be. Professionally

printed, (b) the ideas and, their presentationyere good, (0) the materials were

creative and ;meaningful to tite children; and (d) more copies of the materials

should be'made available to classroom teachers.

The original 97 eachers were divided into three groups for the purpose of

compering different me hods of obtaining the evaluation results. Two groups were

asked to Complete questionnaires; the third was asked to be interviewed. since
ti

only 11teachers responded overall, no valid conclusions can be drawn. One

interesting point, owever, is that only ono of-the 11 questionnaires returned

was from a teacher in\the group that received the evaluation questionnaire with

the guide.

Further evaluations are necessary to determine the effectiveness of the

'materials on an ongoing basis. Pre- and iiosttesting lends itself to this situa-

tion, Teachers should be kept in close contact with, so that problems, weak-

nesses as well as strengths can be easily ascertained.
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Appendix E

ConsuMeir Education Instrument

Summar}, of Field Study
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CONSUMER EDUCATION INSTRUMENT

As a measure of objective 4, a Consumer Educat on instrument

was developed. This instrument was designed to assess he consumer

knowledge, habits; and opinions of students in junior an early senior

high school. Aided by questions and suggestions from Age f)klaptationl,

the Office of Research and Evaluation developed this instrument. A copy

of the instrument follows.

.Students enrolled in the Consumer Education course at Baldi

Middle School served as subjects in the field test of the instrument. The'

administration of. the test occurred in late January 1975,.when one group,

of students,was finished with the course and the other about to begin. The

September to January group included 249 students; the January to June group

included 307 students. Data from both groups are displayed in Tables 1 and

2. Comparisons between the groups were not made. Pre data were not avail-

able for one group; post data were not available for the otr.

With the responses of the 556 students, an item analysis was

performed on the instrument. Summary data are presented in Table 3. These

results indicate that of the 18 items.on consumer knowledge and opinion, 10

had sufficient correlations with, the total tesscores. The 7 items dealing

with consumer habits were not weighted, and were not included id this

analysis. The 8 Items found to be inadequate will be revised. Further de-

velopment of this instrument is scheduled for the 1975-1976 school year.

Samples from different schools and grade levels.will be used.

1Campbell, Sally R. Consumer Education in an Age of Adaptation. Chicago:

Sears, Roebuck and Co., 1971.
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TABLE 1

SUMMARY DATA .FOR SEPTEMBER TO. JANUARY CLASSES
CONSUMER EDUCATION INSTRUMENT

til IR t. :cry
Class
Code

S1

62

S3
- .0.

S4

S5

SI, .

,

S7 .

. -

S8-

S9

TQ1AL

Mean Number of
COrrect Responset

Stpridard

Deviation

.7.11 ° P 4.42

10.56 3.04

11.55 1.45
4

1Q.26 2.67

9.32 2.68

.

-10.57 2.53

8.22 4.35

9.83 ' 3.58

11.90 ' 2.90

9.92 . 3.08

a
8

1

.g.

10.

4

fr

152
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tr r. r '0 c.c..2.0-i c

t1

h

. .

o TABLE 2

SUMMARY DATA FOR JANUARY TO JUNE CLASSES
CONSUMER EDUCATION INSTRUMENT

0

Class Mean Number of
Code' Correct Responses

Standard
Deviation

J1

° J2

J3

8.58

6.70

10.48

2.51

2.89

2.76

J4 ' 8.5 42.56

J5 11.06 2.46

J6 11.29 1.74

J7 8.53 .2.56

J8 11.75 2.20

J9 , 9.28 3.47

JSO .10.43 3.05

di

TOTAL 9.36

53 47

.5

to

4



TABLE

SUMMARY DATA - ALL CLASSES
CONSUMER EDUCATION INSTRUMENT

t= 4 cA.x t ====

Number oT Subjects 556

Mean Score 9.47

ti
Standard Deviation 3.73

fiigh Score 17*

Low Score -2**

L

*The maximum score is 18. Items 1-6 and Item 10 had no correct answers;
they were-included to'assess consumer habits.

'.. , .

**A negative score is possible dud. to the weights assigned on items 7-16.

4 .
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Appendix F

Oummary of ConsUMer Interest Survey

Summary of.Parent Qudbtionnaire

0
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,THE SCHOOL DISTRICT OFTHILADELPHIA
OFFICE, OF RESEARCH SAND EVALUATION '

TITLE III EVALUATION.

."7

a.

SUMMARY` OF CONSUMER INTEREST SURVEY

The Consumer Affairs Education Services administered a consumer

interest survey=toteachers,'principals, and parents throUghout the city
4.

-

. /
of Philadelp ia. The Purpose of this survey was to determine the areas

.of interest in consumer related affairs, so that appropriate workshops and

services could be offered.

The areas of interest of,each group will be listed from those

mentioned most as being im77ant to those mentioned least. Those areas

mentioned
..

by none of the- respondents will'be omitted from the list. The
-

numbers in parenthesis refer ,to the ntmber of respondents who listed that

pafticular area as one of interest.

District '.1 A

4 ..

respondents: 11, (parents, 12; teachers,
r

Areas of interest: Shopping:skills(11):epplianceS sand furniture (10),

advertisit0 -metric system (9) (8)., utilities J8), bartcinT (7),

budgetilligmd money - management (7), insurance (7), pollution (6), agenies (5),
3 I

vills '(5) automobiles

'District .2

respondents.: .24 (parents, 22; principal 1, SCO-1)

Areas of in'terest: agencies (14),:shopping skills (1`1), insurance (10) ,

utilities (91, automobiles (9), banking :(9), budgeting and money management (9),

housing (9), advertksing (8), appliances and furniture (8), credit (8) ,

food (8); metric system (7)', wills (7),, pollution (5),.clothing (3), health

care (3).

District .3

No respondents

(4), clothing (4), credit (3), housing (2).
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District 4

respondents: 3 (parents, 3).
t1

AreaS of, interest: credit (3) , food (3), health care (3)

utilities (3) , metric system (2) , shopping skil,ls (2) , wills (2) , advertising (2) #

agencies (e) , appliances and fUrniture (2) , banking (2), budgeting and money

management (2) , clothing (2) , insurance (2) , automobiles (1) , housing, (1) .

District 5

respondents: 9 (parents - 7, principals -2).
,

Areas of interest:, insurance, (6) , food (5) , shopping skills (5),

wills (5) , utilities (4) , appliances and furniture (4), banking (4) budgeting (4),

health care (4) , advertising (3) , agencies (3) , clothing (3) , credit (3) , hout'ing (3) ,

metric systems (3) , po,llution (2) , automobiles (1).

District

respondents: 1 (parents = 1) .

Areas of interest:' credit (1) , food (1) , health care (1)', insurance (1)

metric system (1) , pollution (15 , shopping skills (1) , utilities (1).

DiStkict 7 a

re:spondents: 7 (parenits -7).

Areas of interest: shopping skills (6) , utilities (6) , adiertising (5)

agencies (5) , appliances and furniture (5) , budgeting and money management ,(4) ,

food (4) , pollution (4) ,' Metric system (3) , banking (2) , health care (1) .

District 8

4

respondents: 3 (parents' 3).

Areas of interest:. advertising (2) , appliances and furniture (2)

,automobiles (2) , clothing ,(2) , food (2) , metric system (2) , agencies (1) , banking (1) .

budgeting (1) , credit (1), health care (1) , housing (1)

shopping skills (1) , utilitieS (1) , wills (1).

5'7
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Principals (all districts)

respondents: 8

.,,

Areas of interest: shopping skills (6), utilities (5) , agencies,(5),

advertising (4), appliances and furniture (4),.budieting and money management (4),

food (4),; health care (4Y, housing (4), wills (4), metric system (3), ineuranbe (3),

automobiles (2), banking (2), clothing (2), credit (1), pollution (1L.

Follow-Through Parents

0

46

respondents:. 12 (parents-% 11, principals -1). '

Areas of int7erest: budgeting and money management (9), credit (7),

health care (7)., utilities (7) , wills (7), appliances and furniture (6) ,

clothing (6) , agencies (5.) , automobiles (5) , food (5), insurance (5)7,

shopping skills (5), advertising (4), housing (4),. banking (3) , metric system (3),

pollution (3).

Patterson School Parents

respondents: .83'

11

'Areas of interest: food (42)/ shopping. skills (40), bUdgeting (40),

appliances and furniture (31), metric system (29), wills (29),utilities

advertising (25), agendies (24) , health care (23), pollution (23), insurance (22)i

banking (21)°, automobiles (19), credit (19), clothing (14), housing (14).

Others

respondents: 13 (SCC - 10, Social Services - 1, teachers -2).

Areas of interest: applianCes and furniture (10), advertising (8),

automobiles (8) , food (8), health care (8), shopping skills (8) , wills (7),

utilities (7), budgeting and money management (6),credit (6), housingA6),

insurance (6), banking (5) , agencies (4)4 clothing and accessories.(4),

metric system (4), pollution (2).
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THE SCHOOL DISTRICT OF PHILADELPHIA
OFFICE OF RESEARCH AND

FEDERAL EVALUATION RESOURCE SERVICES

SWIM OF PARENTQUESTIONNAIRE

. The quedtionhaire summarized below was administered to parents, Sch601---
community coordinators, Home and Schoot.representatives, and some teachers. Three
copies of the questionnaire were sent to each school throughout the school district.
The principals were asked to distribute-the forma to parents and reqnest them to
return them to the project- evaluator. Sixty- seven forms were completed and returned.

The following is the breakdown of the respondents:

Parents 10

Teacher 15

Home and School member or officer 15

School-COmmunity Coordinator 21.

Other (Social Service Coordinator, School 6

4 Vice Principal, Administrative Asst.)
/-

Each question is mentioned separately; the responses follow.

MEETINGS:

,l. STRETCH YOUR FOOD DOLLAR - SAVE MONEY AND CUT YOUR OWN MEAT

Did you attend this meeting? Yes: 40 : No: 20

Rate this meeting: Excellent: 18 Good: 16 Fair: 2 Poor:

2. THEENERGY,CRISIS AND YOUR POCKETBOOK

Did you attend this meeting? Yes:' 18 No: 35

,

Ratenthis. meeting: Excellent: 4 Good: '8 Fair: 4 Poor:

3. EVERYTHING YOU ALWAYS WANTED TO KNOW ABOUT HOME,REPAIRS

Did you attend this meeting? Yes: 15 No: 36

Rate this meeting: Excellent: 7 Good: 3 Fair: 4 Poor:

4. RIPPED OFt AND WHAT TO DO ABOUTIT

Did you attend this meeting? Yes: 21 No: 33

Rate this meeting: Excellent:' 7 Good: 9 Fair: 3 Poor: 2

5. GOVERNMENT AGENCIES - HOW THEY WORK FOR THE CONSUMER
fi

Did you attend this meeting? Yea: .20 No:, 31

Rate this meeting: Excellent: 11 Good:. 4 Fair: 3 Poor:
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If you have any. comment's about any of
lipt them. You might want to comment
format, subject matter, speakersodea

Responses are listed in_frequenCy_.of

different'locations
- parking wapa problem
- :meetings were informative
- speakers good
- briefer speeches - more question time needed
- spread meetings over severer months
- more food,meetings
- well organized

get more active audience participation .

- begin meetings promptly - evening meetings

0

the meet idgs,, herd's the-place t.o,

on such things as8the meetings'
locatiop. °

their appearance from high to low.)

ForFor next 'year, should there be more or fewer meetings than this year?
Check the appropriate blank.

4 1

More: 23 Same:- 18 Fewer: 3 None: 0

8. Are there any additidnal topics.you would like covered at a meeting?
If Sol, list them here.

17

(Responses are listed in frequency of their appearance from high to low.)

v
- insurance
- home buying
'.- more women oriented topics

. 7 moxe "HOW TO" meetings.
food purchasing
medicines

- Uttsiness and consumer fraud
bait and switch

- health hazards of smokihg

9.' idling the 197A-1975 school year, the CAES staff published three (3)
4ssues of CONSUMER CLUES.

many. copies of CONSUMER ,CLUES did you receive?

No cop ies 1 copy 2 copies
' 2 6

3 copies
22

Comments or reactions to CONSUMER CLUES.

Excellent
Very good
Good.

3

2

.6
Informative 4

, Interesting ° 1

Dull plots 1
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10. Do you have any areas where the Consumer Educatioa staff could proUide
additional services?. If so,-here's the place to list them.

- schools should offer better education on Rtide comparison
more vfltices of meetings

- publish a "Consumer Clues" book
eh id care for Wcotings
Consumer- Clues.

- balanced meal planning instruction
- more male reprebentation

A
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